
Audience Profile

Primary Role*

m	 31%	� CNO/System CNO/Nurse Executive/
Clinical Nurse Leader

m	 24% 	�Director/Patient Care Service/Nurse 
Manager/Quality/Outcomes Manager  

m	 24% 	Academic Faculty/Educator  

m	 12% 	Consultant, Healthcare Services   

m	�  6% 	� Nurse Scientist Manager/  
Nursing Research

m	�  6% 	� Clinical Nurse Specialist/Clinical 
Educator/Staff Development  	   

m	�  5% 	 Retired/Unemployed   

m	�  3% 	� Management, Non-hospital 
Healthcare Organization	  

m	�  2% 	� Vice President (Non-nursing  
Executive Role)  

m	�  1%  	COO/CEO

m	�  1% 	 Nurse Practitioner

m	 �19% 	Other

*Source: JONA Readership Study, June 2018, Wolters Kluwer HLRP Market Research    8-S044 

Types of Ads Readers Would Like to See in Journal*

68% 	 Executive Job Opportunities     

67% 	 Educational Programs      

41% 	 Technology    

40% 	 Equipment/Medical Devices    

38% 	 Recruitment/Staffing    

34% 	 Consulting Services      

22% 	 Supply Chain Items     

13% 	 Construction/Capital Improvement       

Value of Journal*

4.36 
Average 
Rating

51% 
Very Valuable

On a scale of 5 to 1, with 5 representing “Very Valuable” to 1 “Not at All Valuable”.

37% 
Valuable

11% 

Somewhat 
Valuable

2% 
 

Of Little 
Value

38% 
MSN 21% 

DNP

Highest Degree Earned*

Work Setting*

39%	� Hospital/Healthcare System/ 
Academic Medical Center

28%	 University/Academia/Faculty  

	 7% 	 Consulting Firm  

	 5% 	 Retired/Unemployed  

	 3% 	 Community/Home Health/Public Health  

	 2% 	 Clinic  

	 2% 	 HMO/Managed Care Business  

 	2% 	 Self-employed  

 	1% 	 Nursing Home/Eldercare Facility  

 	1% 	 Nursing Association  

 	7% 	 Other  

26% 
PhD

9% 
Other

6% 
BSN


