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Director/Patient Care Service/Nurse _ 28%
Manager/Quality/Outcomes Manager - 7%
Academic Faculty/Educator - 5%
Consultant, Healthcare Services - 3%
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Clinical Nurse Specialist/Clinical . 2%
Educator/Staff Development . 2%
Retired/Unemployed I 1%
Management, Non-hospital I 1%
Healthcare Organization - 7%
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On a scale of 5to 1, with 5 representing “Very Valuable” to 1 “Not at All Valuable”.
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Types of Ads Readers Would Like to See in Journal®

Executive Job Opportunities
Educational Programs
Technology
Equipment/Medical Devices
Recruitment/Staffing
Consulting Services

Supply Chain Items

Construction/Capital Improvement

*Source: JONA Readership Study, June 2018, Wolters Kluwer HLRP Market Research  8-S044



