Audience Profile

PAIN

The Journal of the International Association
for the Study of Pain

Majority has been
reading PAIN for

more than
5 years,

and reading
2-3 articles
in an issue.

Email with TOC and
the IASP eNewsletter

are the two prominent ways
readers get to hear about
articles of their interest.

Social Media Used”

B 63% Facebook
N 50% Linkedin
B 31% Instagram
_ 30% Twitter
- 12% Google Plus
- 10% Pinterest
B 5% Snapchat

20

Smartphone/
Tablet Device

Reading Preferences’

587

Desktop/
Laptop

*Source: PAIN Readership Study, August 2018, Wolters Kluwer HLRP Market Research

Title

43%

7% Student/Trainee

26

6% Psychologist

3% Nurse

2% Allied Health

Physician Researcher 6% Pphysical Therapist <1% physician Assistant
<1” pharmacist
Specialty Area’ Work Setting”
B 372 Pain Medicine I 33% Academic Institution
B 30% Anesthesiology B 33% Hospital - Teaching
B 23% Neuroscience I 11% Corporation/Private

B 12% Psychology/Social Science

- 11% Physical Medicine & Rehab

7% Palliative Medicine
6% Neurology

5% Pediatrics

4% Orthopedics

IASP Tenure’

Business

Il 10% Hospital - Non-teaching

B 2% Gov't, Military, Nonprofit
B 6% Other

ernational Assotiation fo the Stuy of Pain

L
5
&2 .
W

‘orking together for pain relief

4% Dentistry/Oral Medicine
4% Nursing

3% Family Medicine

3% Neurosurgery

3% Alternative Medicine
2% Psychiatry

2% Internal Medicine

2% Healthcare/Research
Administration

1% OB/GYN
1% Oncology

11% Less than a year
12% 1-2 years

17% 3-5 years

18% 6-10 years

22% 11-15 years

14% 16-20 years

19% 21 years or more
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