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Audience

Noticeable Ad Locations
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On a scale of 1to 4, with 4 being Very
Noticeable and 1 being Not at all
Noticeable, 75% of respondents report
that “cover tip” is the most noticeable ad
location, with an average score of 3.13.
“Inside the front cover” and “back cover”
are also noticeable locations.
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Source: The Journal of Bone & Joint Surgery (JBJS) Ad Recall Study (October 2023 Issue) 4-S018



